




Passion
Four encounters with people  
with a passionate commitment  
to the textiles industry

 Editorial 4 
   Our activities 8 
 Our objectives 12 
 Bodies of the federation 14 
 Members 16

26 Facts and figures
29 Textiles
32 Clothing

INDUSTRY

DESIGN

TECHNOLOGY

ECONOMIC POLICY

QUALIFIED PERSONNEL

SUSTAINABILITY

FEDERATION

© EGT / Bcomp



4 FEDERATION 

SUSTAINABLE CHANGE 

Carl Illi, President of Swiss Textiles Peter Flückiger, Director of Swiss Textiles

At the time this report goes to press  
we find ourselves in the midst of a 
crisis of an unprecedented nature and 
with entirely new dimensions. For  
all of us the future will be different 
from what we expected. 
During the preparation of this Annual 
Report, our main focus was on  sus - 
tainability. We are firmly convinced 
that, now more than ever, the reori
entation of sustainability as an 
absolute necessity for our industry  
will in creasingly become the centre  
of focus. 

It was barely imaginable ten years ago, 
but today it is reality: those who are  
not geared to sustainability will be left 
behind. The sustainability message has 
been clearly received in our industry. 
But what does it actually mean for our 
members? Products cannot simply  
be made sustainable overnight, espe  
cially when they comprise so many 
different materials and the value chains 
are as complex and global as they  
are with textiles. Existing processes 
and struc tures have to be scrutinised 
and adapted where necessary. And 
which know-how and experiences do 
em ployees have to provide in order  
to move in this direction? 
Sustainability incorporates an eco
logical, a social and an economic 
dimension. For us it is clear: through 
cooperation, sustainability provides  
our members with efficiency gains, 
minimises risk and encourages new 
business concepts and innovation. 
Sustainability is essential for compa-
nies to remain competitive in the 

market and for the sector to be 
attractive for potential employees.
In our capacity as the industry fed
eration, we actively manage sustain
ability and accompany our members  
on the path towards a sustainable 
future for the sector. For example, 
together with the federal government 
and two other trade associations  
(Swiss Fairtrade and amfori) we have 
launched a “sustain able textiles” 
initiative. The aim here is for players  
in Switzerland’s textile production  
and retail segments, as well as 
designers, nongovernmental orga   
n i sations and research institu tions,  
to utilise synergies in order to put 

 “ With their textile solutions, our members 
are able to create impulses for a sustainable 
global industry. ”

sustainability into practice more 
quickly. But we also ensure that our 
members receive professional consult-
ing and have introduced a further 
education course devoted specifically 
to sustainable supply chain manage-
ment in the textiles industry. We have 
also recently initiated research pro - 
jects that focus on overproduction, 
traceability with the aid of blockchain 
technology, and recyclable fibres. 
With their textile solutions, our mem  
bers are able to create impulses for  
a sustainable global industry, and in 
this issue we are pleased to present  
a number of good examples. 
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Probably the greatest 
challenge for our sector lies 
in establishing a genuine 
circular economy. Three 
quarters of all textiles are 
sooner or later disposed  
of. Each year, around 100 
million tonnes of textiles are 
produced throughout the 
world. Recycling is still in  
its infancy in this sector. 
Why? Textiles are produced 
from several different 
components. Trousers, for 
example, may comprise  
up to 30 separate pieces 
with various fibre com
positions, plus other items 
such as zips, buttons, 
sewing threads, etc. This 
means it is not easy to 
separate them according to 

CIRCULAR ECONOMY:  
THE CHALLENGE OF THE FUTURE

In cooperation with luxury goods producer Viktor & Rolf, 
Calida launched a “capsule collection” in May 2020 which 
 comprises exclusively cradle-to-cradle certified materials.  
It encompasses lounge wear, plus women’s and men’s day and 
night wear. The products are fully biodegradable and break 
down completely within six months. The aim behind this 
cooperation was to demonstrate that sustainability does not 
stand in the way of design, and that fashion and the highest 
sustainability standards do not rule one another out. 

New functional textiles are being produced  
in Europe from textile fibres derived from used 
items of clothing. Depending on their area  
of use, these products meet high requirements 
in terms of protection and comfort. They are 
waterproof, breathable and fast-drying. To 
ensure the closure of the raw materials cycle, 
they can be fully recycled again at the end  
of their useful life. This cuts out waste in that 
the materials can be re-used for making 
clothing components. wear2wear is operated  
by a network of various European companies.  
In this network, Schoeller Textil AG provides  
an integrated textile portfolio called “Inspire” 
for the work wear segment.

BIODEGRADABLE CLOTHING

EUROPEAN COOPERATION FOR  
A GENUINE CIRCULATION MODEL

CALIDA AG

type and recycle them. But 
there is more to a circular 
economy than recycling. 
Today, products can be 
designed and produced so 
that they are durable and 
can be repaired and supple 
mented, and the amount  
of waste during the produc-
tion cycle can be mini   
mised. New sharing or 
lending business models 
can also be developed  
in order to keep a product  
in circulation for as long  
as possible.  

SCHOELLER TEXTIL AG
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Ever more textiles are now expected to perform an 
increasing number of functions, which they can  
only achieve thanks to refinement processes. Here, 
chemicals play a major role. Throughout Europe, 
around 15,000 chemical substances are used for 
finishing textiles for various applications. Thanks  
to the use of carefully selected products, additives 
and refinement processes, Swiss finishing com  
panies manufacture textiles that are free from harm  
ful concentrations of pollutants and are produced 
ecologically. 

ECOLOGICAL FINISHING

HeiQ Materials AG develops environment-friendly textile 
 treatments. In 2019 it was awarded the “Umweltpreis der Schweizer 
Wirtschaft” (environmental prize of the Swiss economy) for its 
achievements in this field. HeiQ’s award-winning clean technology 
development  concerns a dyeing process for polyester fabrics  
which reduces CO2 emissions by around 30 percent and also cuts 
energy and water costs to the same extent. HeiQ’s technologies  
are used by customers throughout the world. 

As a rule, the use of membranes is re - 
quired in order to make clothing water - 
proof, but membranes often contain 
fluorine compounds that are harmful to 
the environment. Dimpora AG is de - 
veloping a membrane that is entirely 
free of fluorine compounds yet provides 
the same level of waterproofing and 
breathability as conventional mem-
branes. Dimpora’s goal is to buy mate - 
rials, laminate them with its own 
membrane, then sell them on to manu - 
facturers of outdoor clothing and 
sportswear. Dimpora received the 2019 
Global Change Award from the H & M 
Foundation.  HEIQ MATERIALS AG

ENVIRONMENT-FRIENDLY DYEING TECHNOLOGY

NON-TOXIC MEMBRANES
DIMPORA AG
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Due to the associated high level 
of distribution of labour, the 
production of textiles requires  
a large number of players along 
the supply chain, especially 
abroad. The social responsibili-
ty of companies is increasingly 
becoming the centre of focus. 
As a first step, companies need 
to ensure transparency within 
their own supply chain. This is 
something that is still in its 
infancy in the international 
textiles industry and will un  

TRANSPARENCY IN  
THE GLOBAL SUPPLY CHAIN

Nile manufactures most of its products in China and bears sole responsibility 
for the production chain. It places a great deal of value on the transparency  
of its supply chain, from raw material suppliers, weavers, yarn spinning 
factories, dyers and printers, through to sewing factories. It operates its own 
office in Shanghai with five full-time employees, who periodically visit  
the factories to supervise production, accompanied several times a year by 
representatives of the company’s management board in Switzerland.  
In this way, Nile is able to ensure compliance with the applicable social and 
ecological standards, maintain personal contact with the producers and 
enforce its own code of conduct. Nile intends to ensure that all its suppliers’ 
employees will be paid a living wage by the end of 2020. 

Since its establishment in 2003, FTC 
Cashmere has been making a valu - 
able contribution towards sus tainable 
business development at all of its 
production sites. To accomplish this,  
it implements joint projects with  
farmers and employees and is commit-
ted to maintaining values such as 
tradition, ecological awareness and 
ethics. This approach ensures that,  
both internally and among its business 
partners, the level of quality of valu  - 
able source material remains high and 
social standards are complied with. 

FTC CASHMERE

NILE CLOTHING AG

LIVING WAGE

RESPONSIBLE COMPANY 
 MANAGEMENT

doubt edly need more time. The 
demand for transparency is 
breaking up conventional 
business models, especially 
those of intermediaries, and 
these will have to be reori 
ented. In addition to support  
for the involved companies, 
intensive international co  
op eration and the definition  
of realistic objectives will  
be required in order to also 
achieve global sustainability  
at the social level. 
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ACTIVITIES IN 2019 / LOBBYING

Parliamentarians event
The annual meeting of the “Parliamentary Group 
for the Textiles Industry” was attended by 70 
guests. Oliver Pabst, CEO of Mammut Sports-
group AG, spoke on the topic of “Digitisation as  
an opportunity for the Swiss textiles industry”. 
Functional textiles by Mammut and Mover 
Sportswear were featured in the accompanying 
fashion show. 

“Swiss Textiles has successfully cam - 
paigned for public procurement to  
be structured on the basis of quality  
competition instead of pricing. This  
means that social and ecological sus-
tainability has been strengthened  
through legislation.”
Niklaus Zemp, Managing Director of Serge Ferrari AG

Public procurement
Parliament passed a new 
law on public procurement 
which clearly defines the 
criteria for sustainable 
procurement. This ensures 
an even playing field for 
Swiss and international 
suppliers when bidding on 
government contracts.  

Collective employment 
agreement
Swiss Textiles con- 
ducts regular nego  
tiations with unions. 
One outcome of  
these negotiations  
was an agreement  
to raise the minimum 
salaries in the textile 
industry by 100  
Swiss francs. 

Company visits
The new president of the 
“Parliamentary Group for the 
Textiles Industry”, National 
Councillor Regine Sauter,  
visited several Swiss Textiles 
members, including E. Schellen-
berg Textildruck AG in Fehraltorf. 
Various delegates of the federal 
administration also visited our 
member companies in order to 
learn more first hand about the 
issues they face in the areas of 
education, foreign trade and the 
environment.

Responsible Business 
Initiative
Swiss Textiles actively 
participated in the dis cus 
sion on the Responsible 
Business Initiative and 
declared its support for the 
counterproposal, which  
led to the withdrawal of the 
initiative. Unfortunately, 
Parliament did not accept 
the counterproposal, and 
the initiative will there 
fore be voted on by the 
Swiss electorate in 2020. 
Swiss Textiles will argue 
against the Responsible 
Business Initiative in the 
campaign leading up to the 
vote, as it finds the initiative 
is too extreme and would  
be impossible to implement 
in practice. 

Eliminating  
industrial tariffs
The Federal Council 
approved the dispatch 
on eliminating in - 
dustrial tariffs for 
submission to Parlia-
ment. Swiss Textiles 
has worked for many 
years to have tariffs 
eliminated on im- 
ported goods, as  
they make products 
unnecessarily ex
pensive.

Climate policy
2019 was “climate year”. 
Climate change was the 
leading topic of public 
discussion, along with  
the climate strikes and 
Switzerland’s federal 
elections. In autumn, the 
Council of States pre 
sented its version of the 
new CO2 Act. A hike in  
the CO2 tax on fuel is 
planned. In the further 
debate on the new law, 
Swiss Textiles will argue  
for an implementation  
that is accommodating 
towards small and me- 
diumsized companies. 

27/11
19/06

30/1012/03

Prêt à politiser
Swiss Textiles supports this 
networking event held during  
the spring session of Parliament. 
Women from national politics, 
business and administration  
meet to share their experiences 
with each other. Swiss female 
designers also present their 
creations, which can be tried  
on and purchased during the 
event. 

13/03
18/12
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ACTIVITIES IN 2019 / CONSULTING AND COMMUNICATION

Personal consulting
Swiss Textiles staff 
carry out around nine 
hundred consultations 
annually. These focus 
on questions concern 
ing labour law, intel 
lectual property, 
customs tariffs and 
rules of origin, as  
well as environmental 
regulations and sus 
tainability. 

“Swiss Textiles keeps  
a close eye on economic 
policy developments 
and periodically ex
plains what they mean 
for our business activ
ity. We were especially 
grateful for this support 
during the lengthy 
Brexit process.”
Pascal Weber, Head of Production and 
Sales, Tisca Tischhauser AG

Environmental  
atlas of supply chains  
for Switzerland
In conjunction with the  
“Go for Impact” network, 
Swiss Textiles launched  
the “Environmental atlas  
of supply chains for 
Switzerland”, a guide  
for companies to iden- 
tify key environmental 
issues and fields of  
action in the supply chain.

Subitex
Together with EMPA (Swiss 
Federal Laboratories for 
Materials Science and 
Technology), Swiss Textiles 
launched the next phase  
in the Subitex research 
programme. The goal of  
the initiative is to promote 
cooperation between 
business and industry. The 
recycling economy will  
gain further importance  
in the textiles industry.  
For this reason, the focus  
of the research programme  
is the development of  
new processes and better  
qualities in fibre recycling.

Exclusive members section
In early 2019, Swiss Textiles launched an 
 exclusive, membersonly online facility where 
members are informed regularly about  
sectorrelevant developments, legislation  
and regulations that affect their activities.  
Members can filter the topics according  
to their needs so they only receive information  
that is of relevance to them. 

Industry events
A variety of special events were 
held on the topics of human 
rights in the supply chain, Brexit, 
valueadded tax, product DNA, 
blockchain, Incoterms and “time 
to learn”. These events were 
designed to be practiceoriented 
so that the member companies 
would be able to put their newly 
acquired knowhow to good  
work in their everyday operations.

New members
In 2019, Swiss 
Textiles welcomed  
16 new members.  
The new member 
companies joined 
Swiss Textiles 
primarily with a  
view to networking  
and participating  
in personal consul
tations. 

12
01

16
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ACTIVITIES IN 2019 / NETWORKING

“Kontext Annual 
presents a good the
matic mix that extends 
well beyond the tex
tiles industry. If it is 
always the same people 
who are brought 
together, you cannot 
expect much in the  
way of change. It is of 
ten unplanned en
counters that lead to 
something new.”
Markus Freitag,  
proprietor of Freitag lab.ag

Kontext Annual
“Focus on clients” was the theme of 
this year’s Kontext Annual, which 
was planned and organised together 
with Design Prize Switzerland. Will 
customers in future be involved in 
product developments? Who decides 
now what is consumed and how? 
These questions were explored at 
Kontext Annual with an interdiscipli-
nary mix of presenters. The event 
was fully booked, with a total of 
around 100 participants from all 
fields of design. 

Techtextil
For the third time, Swiss Textiles organised  
the joint Swiss exhibition at the Techtextil 
trade fair, which was supported by the export 
promotion organisation, Switzerland Global 
Enterprise. Twentythree companies exhibited 
their innovations in a space spanning 340 
square metres. The number of visitors was very 
high. Swiss Textiles organised a networking 
event at the trade fair and bilateral meetings 
with the German textile associations and the 
Taiwan Textile Federation. 

Design Prize Switzerland
At Design Prize Switzer-
land, Swiss Textiles 
awarded the “Swiss 
Textiles Prize for young 
fashion and textile 
entrepreneurs” to 
Swissflax GmbH. The 
award is intended to 
promote startups and 
support them in their 
development.

World Textile Forum
Swiss Textiles joined 
with the company Gherzi 
and the Swiss Textile 
College (Textilfach-
schule, stf) as the 
organisers of the World 
Textile Forum in Zurich. 
Textile firms from all 
over the world discussed 
the creation of a sus 
tainable textile value 
chain and state-of-the-
art production methods 
with renowned experts.  

Swiss Textiles Summit
Transformation – this was the 
title under which the 2019 Swiss 
Textiles Summit was held in  
the Aeschbachhalle in Aarau. 
Robert van de Kerhof, CCO of the 
Lenzing Group, gave an inspiring 
talk on the very current topic  
of sustainability in the textiles 
industry. 

Innovation Day
Networking between 
research and industry  
is becoming ever more 
important. At the 2019 
Innovation Day, the 
research partners of 
Swiss Textiles presented 
their latest research 
work, which included 
“knit concrete”, a project 
of the Federal Institute 
of Technology, Zurich 
seeking to apply textiles 
as a substitute for con 
crete in architecture. 

13/06 10/09
14/05

22/08
01/1130/08
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ACTIVITIES IN 2019 / TRAINING AND FURTHER EDUCATION

“When addressing apprentices, it is 
important to be aware of what they 
expect from their apprenticeships. For 
young people today it is important  
that they do something meaningful in 
their everyday work, that there is a 
positive team environment at the work- 
place and that they keep their work  
and leisure time in good balance.”
Fabio Emch, CEO and founder of jim & jim AG  
“NextGen Marketing” (advertising for digital natives)

New trainees
In 2019, 38 new apprentices 
commenced their basic 
education as EFZ textile 
technologists or EBA textile 
practitioners, and 6 as  
EFZ laboratory technicians 
specialised in textiles.

Completion of training
20 apprentices completed their 
training as EFZ textile techno
logists, 11 as EBA textile practi  
tioners and 5 as EFZ laboratory 
technicians specialised in textiles.

New recruitment campaign: “Get people talking”
In summer 2019, Swiss Textiles launched a new 
campaign to recruit personnel resources to  
the textiles sector. The campaign visuals and  
the slogan “Get people talking” represent  
the diversity of the textiles industry and the  
many ways textiles are used, motivating those 
interested to learn more about the world of 
textiles. The new campaign is geared towards 
young people as well as those interested in 
obtaining further training.

Technical specialists
A new vocational certification exam 
will replace the advanced quali  
fying exam as “Master of Textiles”, 
which is now considered outdated. 
The new certification will repre 
sent an interim degree positioned 
between the final apprenticeship 
examination and a degree from a 
university of applied sciences and 
arts, thereby making it possible  
for apprenticeship graduates and 
those looking to make a lateral 
career change to specialise in the 
field of textiles. The new exam  
will prepare candidates to ideally 
assume roles as team, department 
or shift supervisors.

0807

20 38
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We want Switzerland to become a leading global 
 competence centre for textile solutions, and are thus 
committed to securing the best possible framework 
conditions for our members. Through our activities we 
aim to create impulses in the areas of technology, 
design and sustainability. 

OUR OBJECTIVES

Swiss Textiles represents more than 200 
internationally oriented, innovative small and 
mediumsized companies in the textiles  
and clothing sectors. In 2019, the Federation 
Board focused intensively on the future of  
the indus try and its own associated activities. 
The industry has undergone a major trans
formation in the past decade. The various seg  
ments along the clas sical value chain are  
merging and in some cases disappearing. The 
range of applications for textiles has broad  
ened and is virtually unlimited. Interdisciplinary 
cooperation among textile and clothing pro -
ducers and with other industries has become 
essential. The conventional factory of the  
19th century is now definitively a thing of the  
past and has been replaced by an industry  
that creates impulses for textile solutions to 
global problems. Today’s industry is globally 
oriented and comprises a mixture of high  
tech startups, service providers and manu 
facturers. 

At the end of 2019 the Federation Board  
adopted a new strategy: with #Strategy 2025  
it has defined five thematic areas that are of 
importance for its future activities, and within 
each area it has specified an objective to be 
achieved by 2025.

#Strategie 2025 is described in a short video on our website:  
www.swisstextiles.ch
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STRATEGY 
2025

DESIGN
To operate an interdisciplinary, 
international network for our 
members in the field of design.

TECHNOLOGY
To network our members with 
leading representatives of 
pioneering technologies and 
provide impulses for new 
business models.

SUSTAINABILITY
To provide an impetus for our members  
to develop, produce and operate sustainably 
at the international level.

ECONOMIC POLICY
To influence economic policy at the  
national and European levels and support 
its implementation.

QUALIFIED 
PERSONNEL
To strongly support 
our members in  
their efforts to find  
the necessary new 
recruits and qualified 
employees.
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PRESIDENT OF SWISS TEXTILES 

Carl Illi, 
CWC Textil AG
—
HONORARY PRESIDENTS

Urs Baumann, 
Lantal Textiles AG

Max R. Hungerbühler,
Bischoff Textil AG

Thomas Isler, 
Gessner AG

Andreas Sallmann, 
ISA Sallmann AG

THE FEDERATION BOARD
—
From left to right:
—

Dr. Urs Rickenbacher,
Lantal Textiles AG

Andreas Tischhauser, 
Tisca Tischhauser AG

Urs Schellenberg, 
E. Schellenberg  
Textildruck AG

Carl Illi, 
CWC Textil AG 

Silvan Wildhaber, 
Filtex AG

Urs Isler, 
C. Beerli AG

Vincenzo A. Montinaro,
AG Cilander 
(until 31 January 2020)

COMMISSIONS
—
The five permanent commissions deal with all industryrelated 
issues and define the strategic guidelines of Swiss Textiles.

BODIES OF THE FEDERATION

—
COMMISSION FOR TRAINING AND  
PROMOTION OF YOUNG PEOPLE (AUK)

Dr. Urs Rickenbacher,  
Lantal Textiles AG
Chairman
—
COMMISSION FOR EMPLOYER  
AND SOCIAL POLICY (KARSO)

Vincenzo A. Montinaro,  
AG Cilander 
(until 31 January 2020)
Chairman

—
COMMISSION FOR PR AND 
COLLECTIVE ADVERTISING (KPK)

Andreas Tischhauser,  
Tisca Tischhauser AG
Chairman
—
COMMISSION FOR ENVIRONMENT  
AND TECHNOLOGY (KUT)

Urs Schellenberg,  
E. Schellenberg Textildruck AG
Chairman
—
COMMISSION FOR ECONOMICS  
(WIKO)

Silvan Wildhaber,  
Filtex AG
Chairman
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Mirjam Matti Gähwiler,
Head of Communications 
and PR

Dr. Liliane Sieber, 
Head of Employer and 
 Social Policy, Intellectual 
Property

Jasmin Schmid, 
Head of Economics and 
Statistics

SWISS TEXTILES ADMINISTRATIVE OFFICE
—
From left to right:
—

Michael Berger, 
Head of Training and  
Development

Nina Bachmann,
Head of Technology and 
 Environment

Peter Flückiger, 
Director

WORKGROUPS
—
The Federation’s workgroups exchange experience, and launch 
activities at regular meetings. Each workgroup  appoints 
 representatives who sit on the respective commissions and  
so shape the strategy of Swiss Textiles.
—
CLOTHING WORKGROUP (AKB)

Dr. Alfred J. Beerli, 
workfashion.com AG
Chairman
—
YARNS, THREADS AND RIBBONS 
WORKGROUP (AKGZB)

Andreas Christen,  
Wollspinnerei Huttwil AG
Chairman
—
ROPE AND LIFTING TECHNOLOGY 
WORKGROUP (AKSH)

Oswald Berger,  
Seilerei Berger GmbH
Chairman

—
EXPORT OF EMBROIDERY AND 
FABRICS WORKGROUP (AKSGE)

Silvan Wildhaber,  
Filtex AG
Chairman
—
FABRICS AND CARPETS 
WORKGROUP (AKST)

Conrad Peyer,  
Weseta Textil AG
Chairman
—
TEXTILE FINISHING WORKGROUP 
(AKV)

Vincenzo A. Montinaro,  
AG Cilander  
(until 31 January 2020) 
Chairman
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MEMBERS
A Acundis AG, www.acundis.com / AG Cilander, www.cilander.com / AirWork & Heliseilerei GmbH (A&H), www.air-work.com / Ajotex SA,  
www.ajotexsousvetements.ch / ALBIRO AG, www.albiro.com / Algo SA, www.algosa.ch / Alumo AG, www.alumo.ch / Annette Douglas Textiles AG,  
www.douglastextiles.ch / à ma chère AG, www.a-ma-chere.ch / Art of Cashmere World AG, www.ftc-cashmere.com / ASCO Bettwaren AG, www.asco-ag.ch 
B Bächi-Cord AG, www.baechicord.ch / Balsiger Textil AG, www.balsigertextil.ch / Bandfabrik Breitenbach AG, www.bandfabrik.com /  
Baumberger Hansjürg GmbH, www.baumbergerwimmis.ch / bäumlin & ernst ag, www.beag.ch / Beach Company AG, www.alprausch.ch / Bethge AG,  
www.bethge.ch / Bierbaum Wegrotex AG, www.flinka.ch / Bischoff Interior AG, www.bischoffinterior.com / Bischoff Textil AG, www.bischofftextil.com /  
BLN Qualitex AG, www.blnqualitex.com / Bollag-Guggenheim AG, www.bollagguggenheim.ch / Boller Winkler AG, www.bollerwinkler.ch / Brennet Fashion AG, 
www.brennet.biz / Brubo GmbH / Brüggli Geschäftsbereich  Industrie, www.brueggli.ch C C. Beerli AG, www.beerli.com / Calida AG, www.calida.com /  
Camenzind + Co. AG, www.naturalyarns.com / Christian Eschler Europe AG, www.eschler.com / Christian Fischbacher Co. AG, www.fischbacher.com /  
Christian Fischbacher Bed & Bath AG, www.fischbacher.com / Climatex AG, www.climatex.com / Colora Seta AG, www.colora.ch / ComforTrust AG,  
www.comfortrust.ch / Corporess AG, www.corporess.com / Corsa Nova AG/SA, www.corsanova.ch / Cortex Hümbelin AG, www.cortexhuembelin.com /  
Coyarn AG, www.coyarn.ch / CQ Corporate Fashion GmbH, www.cqcorporatefashion.com / Création Baumann AG, www.creationbaumann.com /  
Cross Fashion Ltd., www.crossfashion.com / CWC Textil AG, www.cwc.ch D Dagsmejan Ventures AG, www.dagsmejan.com / Daniel Jenny & Co.,  
www.swissfabrics.ch / Development Never Stops Ilc., www.developmentneverstops.com / Die Manufaktur GmbH, www.diemanufakturgmbh.ch / Dierig AG,  
www.dierig.ch / dimpora AG, www.dimpora.com E E & M Manufacturing GmbH, www.emweaving.com / E. Schellenberg Textildruck AG, www.estextildruck.ch / 
Eduard Tanner AG, www.scherlerei.ch / EM Group Schweiz GmbH, www.erwinmueller.ch / Embrex Ltd. (Switzerland), www.embrex.ch / Engelbert E. Stieger AG, 
www.stieger.com / Ernst Brunner AG, www.ebrunner.ch / Eva Bräutigam GmbH, www.evabraeutigam.ch F F. Blumer & Cie. AG, www.blumerf.ch /  
Fabromont AG, www.fabromont.ch / Färberei Kronbühl AG, www.faerbereikronbuehl.com / Färberei Probst AG, www.faerbereiprobst.ch /  
Fein-Elast Grabher AG, www.fein-elast.com / Fieri GmbH, www.fieri.ch / Filtex AG, www.filtex.ch / Fisolan AG, www.fisolan.ch / Fissco AG, www.fissco.ch /  
FLASA Filature de laine peignée d’Ajoie SA, www.flasa.ch / FLAWA Consumer GmbH, www.flawa.ch / Forster Rohner AG, www.forsterrohner.com /  
Fritz Landolt AG, www.landolt.com / Fuchs Design AG, www.fuchsdesign.ch G G. Hautle AG, www.ghautle.ch / Geflechtfabrik Tressa AG, www.tressa.ch / 
Geissbühler & Co. AG, www.geissbuehler.com H Hacontex AG, www.hacontex.ch / Hanro AG, www.hanro.com / Hausammann + Moos 1811,  
www.hausammannmoos.ch / H. Bodmer & Co. AG, www.hbodmer.ch / Hch. Kündig & Cie AG, www.kundighch.ch / Hebetech AG, www.hbtag.ch /  
Heimbach Switzerland AG, www.heimbach.com / Heimgartner Fahnen AG, www.heimgartner.com / Hermann Koller AG, www.hermann-koller.com /  
Huber & Co. AG, www.huberbandfabrik.com / HWB Das Gürteldesign. AG, www.hwbguertel.ch I Ida Gut AG, www.idagut.ch / Ilitex AG / Interpars AG,  
www.interpars.ch / Inter-Spitzen AG, www.inter-spitzen.ch / ISA Sallmann AG, www.isabodywear.ch J J. Weder-Meier AG, www.weder-meier.ch /  
Jacob Rohner AG, www.rohner-socks.com / Jakob AG, www.jakob.ch / Jakob Härdi AG, www.haerdi.com / Jakob Schlaepfer AG, www.jakobschlaepfer.com /  
jas AG, www.jas.ch / Jenny Fabrics AG, www.jennyfabrics.ch / JHCO Elastic AG, www.jhco.ch / JLT Company AG, www.jltbag.com / Jockey Switzerland GmbH, 
www.jockey.com / Johann Müller AG, www.muellertextil.ch K Kauf AG, www.kauf.ch / Kramis Teppich Design AG, www.kramis-teppich.ch / Kuert + Co. AG, 
www.seilerei.ch / Kuny AG, www.kuny.ch / Kyburz Bettwarenfabrik AG, www.kyburzbfb.ch L Laib Yala Tricot AG, www.laibyala.ch / Landenberg AG,  
www.landenberg.ch / Lang & Co. AG, www.langyarns.com / Lantal Textiles AG, www.lantal.com / Le Coupon GmbH, www.lecoupon.ch / Leinenweberei Bern AG, 
www.lwbern.ch / Lenzinger GmbH, www.lenzinger.ch / Lobra AG, www.lobra.ch / LU Couture AG, www.lucouture.ch / LYN Lingerie, www.lynlingerie.ch  
M Mammut Sports Group AG, www.mammut.ch / Meister & Cie AG, www.meister-ag.ch / Metzler & Co. AG Switzerland, www.metzler-switzerland.ch /  
Minnotex GmbH, www.minnotex.ch / Mitloedi Textildruck AG, www.mitloedi.com / Modissa AG, www.modissa.com / Monosuisse AG, www.monosuisse.com /  
Mover Sportswear SA, www.mover.eu / MyoSwiss AG, www.myo.swiss N Nelo Decor AG, www.nelodecor.ch / Nile Clothing AG, www.nile.ch  
O OKUTEX AG, www.okutex.ch P P. Badertscher AG, www.badertscherag.ch / Pandinavia AG, www.pandinaviatextile.ch / paradis des innocents AG,  
www.paradisdesinnocents.ch / Pfeifer Isofer AG, www.pfeifer-isofer.ch / Provetex SA R Rehbi GmbH, www.rehbi.com / Remei AG, www.remei.ch /  
rigotex ag swiss house of textiles, www.rigotex.swiss / Rossi Design Ltd., www.shop.rossis.com / Rotofil Fabrics SA, www.rotofil.com / Ruckstuhl AG,  
www.ruckstuhl.com S Schiesser Schweiz AG, www.schiesser.ch / Schlossberg Switzerland AG, www.schlossberg.ch / Schoeller Textil AG,  
www.schoeller-textiles.com / Schwob AG, www.schwob.ch / Sefar AG, www.sefar.com / Seilerei Berger GmbH, www.seilereiberger.ch / Seilerei Herzog AG,  
www.seilereiherzog.ch / Seilerei Kislig, www.seile.ch / Seilfabrik Ullmann AG, www.usacord.com / Serge Ferrari AG, www.sergeferrari.com /  
Serge Ferrari Tersuisse SA, www.sergeferrari.com / Sigvaris AG, www.sigvaris.com / Skiny bodywear GmbH, www.skiny.com / SMEDICO AG, www.smedico.ch /
Snowlife AG, www.snowlife.ch / Sourire en Soie AG, www.ensoie.com / Spilag Vacallo SA, www.spilag.ch / Spoerry 1866 AG, www.spoerry1866.ch /  
Spycher-Handwerk AG, www.spycher-handwerk.ch / Spyk Bänder AG, www.spyk.ch / Stitch-it AG, www.stitchit.ch / Stotz & Co. AG, www.stotzfabrics.ch /  
Streiffband AG, www.streiffband.ch / Strellson AG, www.strellson.com / Studio5, www.studio5.cc / Sturmberg GmbH, www.sturmberg.ch / Swicofil AG,  
www.swicofil.com / Swissatest Testmaterialien AG, www.swissatest.ch / Swisslastic AG St. Gallen, www.swisslastic.ch / swisstulle AG, www.swisstulle.ch  
T Tamando AG, www.cilander.ch / Texat AG, www.texat.ch / Texcon Fabrics AG, www.texconfabrics.ch / Textil Tricot Vogt GmbH, www.tricotvogt.ch /  
Tisca Tischhauser AG, www.tisca.com / Toggenburger & Co. AG, www.toggenburger.com / Traxler AG, www.traxler.ch / Trudel Fashion Group, www.trudelsilk.com / 
tts inova ag, www.ttsinova.com / TwisTec GmbH, www.twistec.ch U Union AG, www.unionag.ch W weba Weberei Appenzell AG, www.weba.ch /  
wederundgut ag, www.wederundgut.ch / Weisbrod-Zürrer AG, www.weisbrod.ch / werks ag, www.werks.ch / Wernli AG, www.weroswiss.com / Weseta Textil AG, 
www.weseta.ch / Willy Koller + Co., www.kollergais.ch / Wollspinnerei Huttwil AG, www.lantal.com / Wollspinnerei Vetsch, www.wollspinnerei.ch /  
workfashion.com AG, www.workfashion.com / WR Weberei Russikon AG, www.webereirussikon.ch Z Zewi und Bébé-Jou AG, www.zewiundbebejou.ch /  
Zieglertex AG, www.zieglertex.com / Zimmerli Textil AG, www.zimmerli.com / Zimmermann Textil AG, www.zimmermanntextil.ch / ZURRfix AG, www.zurrfix.ch / 
Zwirnerei Kehlhof AG, www.zwirn-kehlhof.ch / Zwirnerei Rosental AG, www.zwirn-rosental.ch

As of 31 January 2020



Passion

Four encoun ters 
with people  
with a passionate  
commitment  
to the  textiles 
 industry.



Dimpora was founded in 2019 by 
Anna Beltzung and Mario Stucki as  
a spin-off from the Federal Institute of 
Technology, Zurich where they both 
studied. In the course of his chemical 
engineering studies (Masters, and 
later, doctoral thesis), Mario Stucki 
focused on a global problem: an  
ever increasing number of textiles 
have to be able to perform ever  
more functions, but as a rule this  
can only be achieved through the use 
of chemicals and solutions that  
are harmful to the environment. How 
can this be done in a more environ-
ment-friendly manner? He and Anna 
Beltzung succeeded in developing  
and scaling an environment-friendly 
membrane for outdoor clothing that 
no longer requires a fluorine com-
pound, but is just as waterproof and 
breathable as a jacket made with a 

ANNA BELTZUNG
Co-founder of Dimpora

Making 
the world 
a better 
place



DIMPORA 

Dimpora was founded in 2019 
as a spin-off from the Federal 
Institute of Technology, Zurich. 
It received support from Venture 
Kick (a promotional body) as 
well as from the Gebert Rüf 
Foundation and Bridge, a joint 
programme created by the Swiss 
Innovation Agency (Innosuisse) 
and the Swiss National Science 
Foundation (SNSF). Dimpora 
gained international attention 
when it was named runner-up in 
the 2019 Global Change Award 
(an innovation challenge initiated 
by the H & M Foundation).

conventional membrane. Anna 
Beltzung is also a chemical engineer. 
In her doctoral thesis she focused  
on another global problem: micro-  
and nanoplastic pollution and  
its detection.
—
Thinking in terms of cycles
They are both pursuing the same 
goals: “We want our work to have a 
major impact. Our aim is to come  
up with the best solutions to global 
problems,” explains Mario Stucki.  
And Anna Beltzung adds, “I have 
always been interested in making 
something out of nothing. We have the 
possibility to develop new materials 
that could one day revolutionise the 
textiles industry.” To accomplish this 
it is necessary to increasingly think  
in terms of cycles. Anyone who creates 
a product today has to ask the question 
right from the start as to how it can  
be recycled or reused at the end of its 
useful life. And they both agree that 
there is still a great deal to be done, 
especially in the field of textiles. Their 
ultimate goal is to develop a fully 
biodegradable membrane.
—
Open-minded textiles industry
The open-mindedness that they 
perceive within Switzerland’s textiles 
industry, as well as among inter-
national brands, is a source of en - 
couragement for them. “We greatly 
appreciate the fact that we are able  
to work together so smoothly with  
other companies,” says Mario Stucki. 
He points out that many developments 
are still in the prototype stage, and 
although they receive enquiries from 
many companies, financing remains 
the biggest challenge. “In Switzerland, 
startups receive generous support 
with respect to coaching, but finding 
investors is still the greatest chal-
lenge,” he explains. 

MARIO STUCKI 
Co-founder of Dimpora

 “We greatly 
 appreciate the 
fact that we  
are able to work 
together so 
 smoothly with 
other compa-
nies.” 



MICHELA PUDDU 
Co-Founder of Haelixa Ltd.

“Transparency is  
an essential require-
ment in the supply 
chain of the future.”



Her mission could hardly 
be more topical: within the 
scope of her doctoral thesis, 
Michela Puddu researched  
a solution at the Federal In - 
stitute of Technology, Zurich 
that creates transparency  
in terms of product origin. 
“There are many digital 
solutions that can be used for 
assuring the traceability of 
products, but these are not 
integrated in the product itself 
and are therefore susceptible 
to manipulation,” Michela 
Puddu explains. For her it was 
clear that there is only one 
true solution: the product 

itself must have a distinctive 
identity. And it is only DNA 
that can provide this. At first 
glance it may seem relatively 
simple, but in fact the solution 
required four years of research. 
Together with her later co- 
founder, Gediminas Mikutis, 
Michela Puddu developed a 
liquid that can be integrated 
as a DNA marker into any 
material, for example cotton. 
Thus at every stage of the 
supply chain, a simple test  
can be carried out to clearly 
identify the utilised material 
(origin, authenticity, purity) 
so that an overall control is 
possible from start to finish.
—
Raise awareness
Once the solution had been 
developed it was clear that 
Michela Puddu would go on to 
establish a company. As CEO 
of Haelixa, however, her main 
focus of activity is no longer  
on research and development.  
“I have to travel a great deal to 
meet the managers of leading 
clothing brands in order to 
present our product.” But a 
certain amount of educational 
work is still required before 
she can outline and subse-

HAELIXA LTD.

Haelixa Ltd. is a spin-off from  
the Federal Institute of Technolo-
gy, Zurich. It was established by 
 Michela Puddu and Gediminas 
Mikutis, and currently employs  
eight staff. Haelixa provides reliable 
solutions for the traceability of 
products in order to secure the 
transparency and integrity of the 
supply chain for consumers. 

Creating 
transparency

quently sell the advantages 
the Haelixa DNA marker has  
to offer. “The manufacturers 
are aware that they need to 
take action, because transpar-
ency will become much more 
important in the next few 
years. Restructuring entire 
supply chains and making 
them traceable is undoubted -
ly a major undertaking, but 
many of our partners are 
already anticipating a high 
return on investment and are 
planning the next steps to  
be taken with our solution. 
Transparency is an essential 
requirement in the supply 
chain of the future.”
—
Recognition
Michela Puddu’s work has  
not gone unnoticed: in 2019 
she received the European 
Commission’s “Women Rising 
Innovator Award”. She is also  
a consultant for the Advanced 
Technology Adviser Group  
of the United Nations Centre 
for Trade Facilitation and 
Electronic Business (un/
cefact).



Diversity is  
of course stand-
ard practice  
at  Calida

 “Our product is my 
passion,” says Alexandra 
Helbling, Managing Director 
of Calida AG. She has many 
years of experience in the 
clothing industry, having been 
employed by various compa-
nies in a variety of functions 
before she joined Calida in 2011 
as Head of Brand & Product. 
Then in 2018 she was offered 
the position of Managing 
Director. For Alexandra 
Helbling, the appeal of this 
new function was that it  
gave her the opportunity to 
substantially further develop 
the brand. In addition, she 
could be in the driver’s seat 
herself, fully invest her energy 
and passion and decisively 
co-determine the future of the 
company. “In this function I 
am active in so many different 
fields and work together  
with a broad range of people.  
I find that truly rewarding.”

—
Circular economy is
the future
Calida reoriented itself at an 
early stage on the changes  
in the market. On the one hand 
it had to internalise the om - 
nichannel concept as a brand 
and ideally network the online 
and offline channels in order 
to offer its clients a holistic 
brand experience. And on the 
other hand, the topic of sus - 
tainability has gained in im - 
por tance in the clothing sector 
too. “We were one of the first 
brands to bring a biodegrad-
able shirt onto the market.” 
Particularly in the textiles 
sector it can take a while before 
changes in the various  pro  - 
cess es can be successfully 
implemented and made visible. 
“The shirt was the first step.  
In the meantime we are able to 
encompass all product groups 
with our 100 % Nature range 
and have just released a fully 
biodegradable “capsule col - 
lection” as our latest coup in 
cooperation with Viktor & Rolf 
– within just four months  
from the initial sketch through 
to the finished product.” 
Working at this pace is essen - 
tial, because in today’s world 
fashion companies increas-
ingly have to be on the ball and 
flexible. Nonetheless, as a 
traditional Swiss brand Calida 
faces the challenge of finding  
a balance that meets the ap-  
prov al of its loyal clientele and 

CALIDA AG

The Swiss clothing and 
lifestyle brand, Calida, is a 
 leading manufacturer  
of high-quality day wear,  
night wear and lounge  
wear for women, men and 
children. It employs more  
than 1,000 people worldwide 
and was established in  
1941. 

also appeals to new client 
groups. “The more conscious 
approach to buying clothing 
that is becoming apparent is  
in line with our strategy. We  
have never produced fast 
fashion and have always 
focused on high-quality and 
durable products. The feed- 
back from our clients is very 
positive.”
—
Be authentic
Asked about the gender issue 
at Calida, Alexandra Helbling 
replies: “Diversity is standard 
practice at Calida. 60 percent 
of our management positions 
are occupied by women.” A 
company with a woman at the 
helm undoubtedly attracts 
other women who want to take 
on responsibility. Her advice 
to them: “Be authentic, stay 
true to yourself and stand up 
for what you believe in. And 
simply have confidence in 
yourself!” Generally speaking, 
she has noticed that young 
people in particular have a 
new understanding of work. 
The topic of sustainability  
is addressed in almost every 
job interview. “Young people 
want to see a clear purpose  
in their work. They want to be 
able to work in a self-deter-
mined manner and enjoy a 
positive work/life balance.”



ALEXANDRA HELBLING
Managing Director of Calida AG

“Young people 
want to see a clear 
purpose in their 
work. They want to 
be able to work in  
a self-determined 
manner and enjoy a 
positive work/life 
balance.”



 “I have never wanted to do any - 
thing else. I grew up in the company 
and every Saturday I went with  
my father to the laboratory to clean  
the dyes out of the machines,” Urs 
Schellenberg explains. It was there- 
fore only logical that he would even - 
tually take over the management  
of the family business, E. Schellenberg 
Textildruck AG, in Fehraltorf, 
Switzerland. The company, which  
is active in refining textiles and  
em ploys about 100 people, was found - 
ed by his grandfather in 1946 and 
managed by his father from 2003 to 
2011, when Urs took the helm. “I have 
always regarded the company as a 
vocation,” he said, adding “The 
tex tile industry is very diverse. Work  
ing with technology and  chemi  - 
cals, production processes, as well  
as with people from differ ent cultural 
backgrounds are all aspects of the 
industry that fascinate me.” 
—
Important to maintain a balance
He can also take the initiative and 
draw on his own resources. However, 
he no longer has as much time to  
work with the machines as his father 

A lifelong vocation

URS SCHELLENBERG
Owner and managing director  
E. Schellenberg Textildruck AG

“We in Switzerland 
have great potential 
which we should  
continue to exploit.”

did since production processes 
nowadays are so much faster, more 
demanding and increasingly auto - 
mated. He nevertheless considers it 
important to maintain a balance 
between working on the production 
line and focusing on management 
issues. Taking an active part in the 
production process enables him to 
see for himself precisely where there 
is a need for improvement, which  
is essential for making the right deci - 
sions about investments and new 
technologies for the future. 
—
Exchanges and experience
He is also firmly convinced about 
Switzerland as a production location. 
“We in Switzerland have great po - 
ten tial which we should continue to 
exploit.” He is thinking in particular 
about professionalising processes 
and achieving the highest level of pro- 
duction efficiency and product 
quality. “Each individual employee  
in the production process must be 
aware of the contribution he or she 
makes to the end product and thus to 
achieving top quality.” He takes an 
open attitude to new technologies 

and change and tries to motivate his 
employees to question the effective-
ness even of those aspects of their 
work they consider to be best in class. 
“Where can we do things better  
and faster?” is the question constant-
ly being asked. Urs Schellenberg  
looks to the future with respect and 
confidence, but he also understands 
that it takes courage to adapt and 
change. The industry is innovative 
and is opening up exciting new pros - 
pects for young, motivated people. 
For him as an employer, it is impor-
tant to create optimal working 
conditions and to deploy attractive 
work models to ensure that the 
company can continue to employ 
enough people with the best quali-
fications. For him, employees are  
the heart of the company. 

E. SCHELLENBERG TEXTILDRUCK AG 

E. Schellenberg Textildruck AG  
specialises in printing and dyeing 
 textiles and woven fabrics. Urs  
Schellenberg represents the third 
 generation to manage the family 
 business, which employs about 100 
people at its production facility in 
Fehraltorf, Switzerland. The company 
produces annually more than six  
million metres of finished textiles for 
customers in Switzerland and abroad.
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The wholesale textiles segment posted strong double-digit growth 
in 2017 and the wholesale clothing segment also presented 
pleasingly higher sales figures. Due to a change of database, it is 
not possible to make comparisons versus the preceding years. 

In 2017, for the third consecutive year the number of companies in 
the wholesale textiles and clothing industry that closed down 
exceeded that of newly established businesses. However, the 
negative rate was lower than in the preceding year.  

In 2017 the number of 
employees in the whole - 
sale textiles segment  
fell sharply again, while 
employment growth  
in the wholesale clothing 
segment fell behind the 
growth rate recorded  
in 2016. 

In both the textiles and  
the clothing segment the 
labour market situation  
eased slightly versus the  
same month last year.

Sources: Federal Tax Administration, State Secretariat for Economic Affairs, 
Federal Statistical Office

FACTS AND 
FIGURES

COMPANIES
No. of companies, 2017

 1,154 – 5.2 %

EMPLOYEES
In Switzerland, 2017

 7,774 
– 2.8 %

NO. OF UNEMPLOYED / 
UNEMPLOYMENT RATE 
In Switzerland, December 2019

293

TOTAL SALES
In million Swiss francs, 2017

 19,523 + 8.0 %

Switzerland’s competence  
centre for textile solutions is facing  
the ongoing uncertain times  
by remaining calm and adopting  
an attitude of flexibility and 
 patience.   

Week after week, threats of punitive tariffs on Twitter 
alternated with reconciliation posts, the UK’s exit  
from the EU was postponed several times at the last 
minute, Germany’s industry sector began to falter  
and the relationship between Switzerland and the EU 
weakened somewhat. 2019 was full of uncertainties  
for Switzerland’s globally oriented textiles and clothing 
industry. An economic slowdown was unavoidable  
in the first half of the year. The evaluations of the ca - 
pacity utilisation, general business situation and  
order volume were significantly decreasing and exports  
of textiles and clothing were negative. But the situation 
improved towards the end of the summer and the 
indicators pointed to a period of recovery. Exports of 
technical textiles increased again in the second half of 
the year, while clothing exports remained more or less 
unchanged. The value-added forecasts for the textiles 
and clothing segments (plus 1.4 percent and minus  
0.2 percent respectively) indicate that the industry ended  
the year on a relatively mild note.  

In 2017, the wholesale clothing segment, which is  
driven by online trade and shopping tourism, experienced    
something of a respite and recorded a pleasing plus of 
2.8 percent. The wholesale textiles segment also fared 
well in 2017, posting extremely strong growth in excess of 
15 percent. With an average euro/Swiss franc exchange 
rate of 1.11, it is likely that positive currency effects 
played a central role here. At the same time, the number 
of employees as well as companies fell during 2017.  
Thus the pie grew larger, but there were fewer consumers. 
The market correction is still in progress in both the 
textiles and the clothing segment. However, the most 
recent unemployment figures (as of December 2019) 
present grounds for optimism after improving significantly 
versus the prior year. 

WHOLESALE

1,013 (– 5.3 %) Micro companies (< 10 employees)
141 (– 4.1 %) Other companies (> 10 employees)

Textiles Clothing
8,768 (+ 15.1 %) 10,756 (+ 2.8 %)

Textiles Clothing
1,941 (– 7.0 %) 5,832 (– 1.3 %)

Textiles Clothing
83 (3.6 %) 210 (4.1 %)
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BUSINESS SITUATION / ORDER VOLUME
Balance of positive and negative answers

CAPACITY UTILISATION
In percent

In 2017, sales in the manufacturing industry fell slightly in both  
the textiles and the clothing segment. The combined sales amounted  
to around 2.7 billion Swiss francs. Due to a change of database,  
it is not possible to make comparisons versus the preceding years. 

Despite the major uncertainties in 2019, the added value in real  
terms of the textile industry is expected to increase. However,  
the added value of the clothing industry is expected to fall slightly.

In 2018, which was a favourable year for the economy, the direct 
foreign investment stock increased by a total of 51.9 percent, 
thanks to increased investments in Europe and Africa. 

In 2018 the number of employees in the Swiss textiles and clothing 
industry rose slightly. Approximately 25 percent of foreign employees 
work in Europe. 

The number of companies in the textiles and clothing manufacturing 
industry rose slightly in 2017 after two consecutive years with 
declining figures. 

Due to the strong Swiss franc the number of employees in the textiles  
and clothing industry fell again in 2017, though at a slower rate.

In the first half of 2019 the assessment of the overall business situation  
and order volume was increasingly negative. The downturn bottomed out in 
the summer and a recovery period set in. 

In the year under review the degree of capacity utilisation fell below 
the very high level recorded in 2018, and occasionally dropped 
below the 80 percent mark. However, the negative trend was halted 
in the last three months of the year.   
   

Compared to the same month of the previous year, the unemployment  
rate rose slightly (by 0.4 percentage points). 

Sources: Federal Tax Administration, State Secretariat for Economic Affairs, 
Federal Statistical Office, BAK Basel Economics AG, Swiss National Bank,  
KOF Swiss Economic Institute at the Federal Institute of Technology, Zurich

COMPANIES
No. of companies, 2017

2,559  + 0.4 %

EMPLOYEES
In Switzerland, 2017

 10,318 
– 1.6 %

DIRECT INVESTMENTS
Abroad, in million Swiss francs, 2018

 5,529  + 51.9 %

NUMBER OF EMPLOYEES
Abroad, 2018

27,095 
+ 1.0 %

NO. OF UNEMPLOYED / UNEMPLOYMENT RATE 
In Switzerland, December 2019

310 
3.1 %

TOTAL SALES
In million Swiss francs, 2017

 2,690  
– 1.2 %

ADDED VALUE
In million Swiss francs, 2019

986*

MANUFACTURING

2,375 (+ 0.6 %) Micro companies (< 10 employees)
184 (– 2.1 %) Other companies (> 10 employees)

Textiles Clothing
1,497 (– 1.7 %) 1,193 (– 0.6 %)

Textiles Clothing
538 (+ 1.4 %) 449 (– 0.2 %)

Textiles Clothing
6,276 (– 1.5 %) 4,042 (– 1.9 %)

*  Added value is indicated as a nominal figure, i.e. at current prices,  
while the percent change is in real terms.
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TECHNICAL TEXTILES
1 / Textile electrocardiogram chest strap that enables reliable and uninterrupted monitoring of the heart  
rate. Jointly developed by Forster Rohner Textile Innovations, Empa, Serge Ferrari Tersuisse and Unico swiss 
tex. 2 / Intelligent exoskeleton from MyoSwiss AG for people with muscular weakness. 3 / Low-weight 
harness for space transport. Developed and produced by Cortex Hümbelin AG. 4 / Biomedical plasters that 
dispense medicaments. Developed by Empa (Federal Laboratories for Materials Science and Technology).  
5 / Natural fibre composites from Bcomp AG for vehicle body components. 6 / Textile braided products  
as implants, from Meister & Cie. AG. 7 / Tapes and hoses from tts inova ag for handling hot goods.

2 / 

3 / 

7 / 

4 / 

6 / 

5 / 

1 / 

© NASA

© EGT / Bcomp
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Source: Federal Customs Administration 

69.6

EXPORTS BY PRODUCT GROUP
In thousand Swiss francs, 2019

THE PRINCIPAL EXPORT DESTINATIONS
In million Swiss francs, 2019

THE PRINCIPAL ECONOMIC AREAS
In million Swiss francs, 2019

TEXTILES / EXPORTS

In the year under review, textile 
exports fell by 6.6 percent as a result 
of lower global demand and the  
repeated devaluation of the euro 
versus the Swiss franc. Nonetheless, 
there were some success stories:  
for example, exports of nonwovens –  
a subcategory of technical textiles – 
increased by 3.4 percent. Swiss 
nonwovens are frequently used as 
filters in industrial manufacture. 
Overall, exports of technical textiles 
were down in the first half of the  
year, but picked up again in the 
second half and ended the year under 
review with a minus of 1.7 percent. 
With one exception, there were no 
positive demand impulses from the  
ten principal export destinations. 
Surprisingly, that exception was none 
other than the UK. The increase in 
demand here cannot be attributed to 
the weak pound, but perhaps it can  
be explained through precautionary 
buying because of Brexit.    

Woven and knitted  
fabrics / knitwear 

– 11.8 % 

Technical textiles
– 1.7 % 

Special textile fabrics
– 2.0 % 

Spinning materials
– 1.9 % 

Home textiles 
– 6.2 % 

Yarns
– 17.1 % 

percent of 
textile exports 
go to the EU

Value of  
all exported 
textiles

In thousand Swiss francs, 2019

321,087

59,210

580,402

1,247,508

42,413

124,970

119,427

– 6.6 %

USA

79
– 4.0 %

Austria

71
– 9.3 %

China

54
– 13.5 %

Belgium

36
– 22.6 %

Poland

27
– 0.1 %

United 
Kingdom

32
+ 2.0 %

Italy

103
– 11.1 %

Romania

32
– 4.9 %

France

89
– 3.9 %

Germany

325
– 13.5 %

171Asia

101Americas,  
of which USA: 79

39Africa

4Oceania

933Europe,  
of which EU: 869
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IMPORTS BY PRODUCT GROUP
In thousand Swiss francs, 2019

THE PRINCIPAL SOURCING COUNTRIES
In million Swiss francs, 2019

THE PRINCIPAL ECONOMIC AREAS
In million Swiss francs, 2019

TEXTILES / IMPORTS

Textile imports fell by 3.4 percent in terms 
of value. On the one hand this can be 
attributed to the renewed strengthening  
of the Swiss franc versus the euro, which 
led to lower import prices. And on the 
other hand, the reduced export activity 
resulted in weaker demand for preliminary 
products. Among the ten principal 
sourcing countries, only the USA coun-
tered the trend: here, textile imports rose 
by 8.8 percent, thanks to increased 
demand for chemical yarns (+ 38 percent) 
and knitted fabrics (+ 16 percent). And 
something that had been on the cards for 
quite some time has now occurred:  
China surpassed Italy as Switzerland’s 
second-largest supplier of textiles  
and is now closing in on the leading 
supplier – Germany. In a continental 
comparison, however, with a share of  
75 percent of Switzerland’s textile 
imports, Europe is still well ahead of  
Asia (21 percent).

percent of 
textile  
imports come 
from the EU

Value of  
all imported 
textiles

In thousand Swiss francs, 2019

335,201

114,817

Woven and knitted  
fabrics / knitwear 

– 7.6 %

872,410Technical textiles
– 2.0 % 

Special textile fabrics
 + 5.4 %

44,754Spinning materials
+ 1.8 %

462,915Home textiles
– 3.4 % 

145,372Yarns
– 9.1 % 

1,975,468
– 3.4 %

413Asia

59Americas,  
of which USA: 54

20Africa

3Oceania

1,480Europe,  
of which EU: 1,368

69.2

France

121
– 1.4 %

Austria

100
– 3.2 %

Turkey

91
– 3.2 %

Belgium

65
– 12.9 %

USA

54
+ 8.8 %

India

57
– 2.2 %

China

239
– 1.2 %

Netherlands

50
– 0.6 %

Italy

224
– 10.9 %

Source: Federal Customs Administration 

Germany

521
– 2.3 %
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HOME TEXTILES
1 / For the BENU TALENT FR velours from Christian Fischbacher, 70 percent of the  
utilised yarns are obtained from used PET bottles. This high-quality recycled product is 
 weather-resistant and non-fading, and is suitable for both indoor and outdoor use.  
2 / “lavie” bed linen from Balsiger Textil AG is made from 100% certified organic cotton.  
3 / Carpet made from the wool of black-faced sheep from the canton of Valais.  
Produced by Ruckstuhl AG. 4 / Terry towelling from Ocean Safe GmbH, awarded the  
Cradle to Cradle Gold Certificate. 5 / Decorated acoustic curtains give every room  
an individual touch. Annette Douglas Textiles AG. 6 / Tassels and trimmings for decorating 
furniture and curtains. tts inova ag.

/ 1

3 / 

6 / 

/   4

5 / 

2 / 
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CLOTHING / EXPORTS
EXPORTS BY PRODUCT GROUP
In thousand Swiss francs, 2019

THE PRINCIPAL EXPORT DESTINATIONS
In million Swiss francs, 2019

THE PRINCIPAL ECONOMIC AREAS
In million Swiss francs, 2019

percent of 
clothing exports 
go to the EU

Value of  
all exported 
clothing

Source: Federal Customs Administration

In thousand Swiss francs, 2019

Clothing exports closed out the 
difficult year with a minus of 3.0 
percent. Meanwhile, the European 
markets proved to be reliable:  
the share of clothing exports to 
Europe rose to 64.6 percent,  
while the share of exports to Asia 
fell from 29 percent in the pre- 
vious year to around 25 percent. 
Demand from the most impor- 
tant Asian overseas countries fell 
sharply. Without adjustments  
(i.e. including re-exports), clothing 
exports increased by 6.0 percent. 
Re-exports increased again (by 
11.3 percent), though at a slower 
rate. The proportion of re-exports 
in comparison with total clothing 
exports was higher again (66.1 
percent) in 2019. The value  
of re-exports to Germany alone 
reached a total of 1.7 billion Swiss 
francs.  

Clothing exports have been adjusted by re-exports as per customs  
tariff sections 61 and 62. Re-exports are items that have been returned abroad.

68,611

8,127

Outerwear made of leather,  
animal hides, plastic materials  

+ 3.4 %

120,943Knitted underwear 
 + 9.4 %

Woven underwear 
 – 4.7 % 

140,358Knitted outerwear 
 + 5.2 %

192,889Clothing accessories  
(ties, handkerchiefs, etc.) + 2.7 %

402,039Woven outerwear 
 – 11.6 %

932,968
– 3.0 %

61.9
236Asia

85Americas,  
of which USA: 68

2Africa

8Oceania

603Europe,  
of which EU: 578

USA

68
– 3.8 %

France

55
– 1.5 %

United 
Kingdom

49
– 2.1 %

Japan

37
– 27.0 %

Belgium

26
+ 2.0 %

Hong Kong

41
– 22.7 %

Germany

161
+ 6.1 %

Spain

18
+ 9.9 %

China

86
– 9.5 %

Italy

211
+ 1.1 %
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© KEYSTONE-SDA / AP/ Chris Pizzello

CLOTHING
1 / Fashionable and high-quality hand-knitted yarns from LANGYARNS for its own creations.  
2 / Jennifer Lopez pictured wearing a creation from Versace at the MTV Video Music Awards. The  
material was produced by Jakob Schläpfer AG. 3 / The traceable TreeShirt from NIKIN makes  
the entire supply chain – from the cotton field to the wardrobe – fully transparent. It incorporates  
the DNA markers developed by Haelixa AG. 4 / Fabric for shirts made from Merino wool by Weba  
Weberei Appenzell AG. These fabrics are highly comfortable to wear and they also neutralise odours.  
5 / Ski jacket with HYDRO_BOT technology eliminates perspiration at the touch of a button.  
Jointly developed by Schoeller Textile AG, Osmotex, Kjus and Empa. 6 / Clothing that can be composted. 
F-ABRIC from Freitag lab ag. 7 / Edelweiss design children’s pyjamas from ISA Sallmann AG.

1 /

5 /

6 /

/ 4 

/ 3 

© Kjus

7 /
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CLOTHING / IMPORTS

As expected, China still heads the list 
of principal sourcing countries for 
clothing, with imports amounting to 
1.9 billion Swiss francs. However, it is 
uncertain whether it will be able to 
retain this position in the medium to 
long term. In the year under review, 
clothing imports from China increased 
by just one percent. Meanwhile, 
clothing imports from countries of 
Southeast Asia are posting double-dig-
it growth rates (Vietnam, 15.9 percent; 
Cambodia, 12.6 percent; Myanmar, 
46.2 percent). A shift towards Europe 
and North Africa is also possible. The 
strong increase in imports of Turkish 
clothing into Switzerland is an 
indicator of a possible shift in this 
direction. Overall, the adjusted 
clothing imports increased by 1.9 
percent. The growth rate including 
re-exports was 4.0 percent. 

IMPORTS BY PRODUCT GROUP
In thousand Swiss francs, 2019

Value of  
all imported 
clothing

In thousand Swiss francs, 2019

THE PRINCIPAL SOURCING COUNTRIES
In million Swiss francs, 2019

THE PRINCIPAL ECONOMIC AREAS
In million Swiss francs, 2019

percent of clothing  
imports come from 
the EU

Return shipments of goods cannot be allocated to specific countries; therefore,  
the figure for clothing imports includes re-exports, which together amount to 7.7 billion 
Swiss francs.

Clothing imports have been adjusted by re-exports as per customs  
tariff sections 61 and 62. Re-exports are items that have been returned abroad.

138,212

129,941

Outerwear made of leather,  
animal hides,  

plastic materials – 6.6 %

621,616Knitted underwear 
– 10.9 %

Woven underwear 
 – 3.3 % 

1,741,740Knitted outerwear 
 + 9.2 %

549,237
Clothing accessories 

(ties, handkerchiefs, etc.) 
 + 4.0 %

2,709,289Woven outerwear 
 + 1.2 %

5,890,035
+ 1.9 %

38.7
3,738Asia

73Americas,  
of which USA: 43

268Africa

3Oceania

3,627Europe,  
of which EU: 2,980

Bangladesh

572
+ 6.8 %

Turkey

506
+ 7.8 %

India

288
+ 0.8 %

Vietnam

284
+ 15.9 %

Cambodia

152
+ 12.6 %

France

157
– 8.2 %

Germany

1,137
+ 15.0 %

Tunisia

121
– 0.3 %

Italy

939
+ 2.6 %

China

1,904
+ 0.9 %

Source: Federal Customs Administration
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